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Today, the high sales of popular consumer goods reflect the power of advertising and not the 

real needs of the society in which they are sold. 

To what extent do you agree or disagree? 

 

Consumerism is a phenomenon of 21th century. It is argued that, this trend is stemming from the 

vast amountlarge number of advertisements and not the necessity of people’s needs. While Itit is 

an undeniable fact that advertising plays a key role in consuming consumers’ behavior, I believe 

people often seek for the those advertising of commodities which they really need or are interested 

in.     

On the one hand, the influences of advertising cannot be ignored, and admittedly it has advantages 

and disadvantages at the same time. Advertising has been is a way to inform people about new 

goods and their functionalities. The globalization and the advent of internet and social media have 

revolutionized marketing industrial in recent years. By applying new technologies and 

psychological methods, sellers have managed to convince the society to buy their products. I affirm 

that until as long as advertising does not try to deceive people by broadcasting untrue information, 

its benefits outweigh the drawbacks.         

On the other hand, it is undoubtedly true that the needs of people has diversifiedis varied nowadays. 

People are likely to buy new versions of things goods that they have already had. In my opinion, 

this tendency is not only the result of the marketing, but also the brand-new attracting applicable 

features of new goods. It This is often seen in high-tech industry industries because of rising the 

fast pace of improving improvement in technologiestechnology, Such as mobile phone market. 

When a company, like apple, announces its new product, we can see long queues of people waiting 

for purchasing a new model of iphone. They may be a fan of recent technologies or those who are 

impressed by new specifications of the device. Your reasons were not clear and convincing. 

By way of conclusion, I restate my position that advertising has a major impact on purchasing 

choices of consumers; however, people relatively are able to select which advertising they want to 

be surrounded with, and it is usually based on their needs and interests. 

 

Weak reasoning and explanation. Your reasons were not justifying your opinion. 

Weak voc collocations. Improve them by reading samples. 

Commented [M1]: Not just 21 

which accelerated in the 21st century more than before. 

Commented [M2]: I come to the conclusion by this intro 

that you are almost balanced in this topic. 

Commented [M3]: This is irrelevant to the topic and your 

position. 

Commented [M4]: Weak topic sentence 

Commented [M5]: This is not a main reason. 

Commented [M6]: Is the topic an advantage/disadvantage 

question??? 

Commented [M7]: Each paragraph should have the 

following elements: 

1.Topic sentence 

2. Main reason 1 

3.Explanations for main reason 1 

4.Main reason 2 

5.Explanations for main reason 2 

Commented [M8]: This is not a main reason. 

Commented [M9]: Meaningless 

The force from the new features which come with the 

product itself.  

Commented [M10]: This is illogically related to the topic. 
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Weak coherence inside paragraphs. 

 


