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Advertising discourages people from being different individuals by making us 

all want to do the same and look the same. To what extent do you agree or 

disagree? 

 

 

Perhaps no subject is as likely to provoke controversy as the potential impacts of 

advertising on individuals.examiners are so sensitive to prefabricated sentence 

patterns. Be careful when using such patterns because they will notice that the 

level of this patern is higher than your overall language. In this regard, some hold a 

the view that advertising poses a threat to the diversity of thoughts and appearance 

of every single members of the society. I, however, would like to subscribe to the 

idea that, although influential, it is people who make the final decision on what to 

do or what to wear. 

 

There is no doubt that advertising as a method way to of promotion promote 

consumer goods has the power to manipulate public opinion to pursue a particular 

subject. By creating an alluring image of the goods advertisements cajole audience 

to into following their interests. As a result, so immersed are people in the implied 

messages conveyed by advertising that a majority of audience can hardly realize 

the extent of influence they have received by advertisements. Consequently, they 

gradually become accustomed and addicted to some products and ways of life that 

over time their individuality will be impaired, contributing to form a monotonous 

society. 

 

Nevertheless, despite the role of advertising in attracting public attention, not all 

people are under its influence. Taken fashion as an example, . it It is obvious that 

young people are considered as their primary target of advertising. To adults who 

are mature and more conscious, following the latest fads is not a major concern, 

while to young people, keeping up with fashion is  appealing and of great 
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importance. However, this trend would not lead to sameness/uniformity in society 

as there are a range of options for the youth who would like to be uniquedifferent. 

 

Taken together, it seems logical to argue that the prevailing notion that advertising 

stifles individuality is fallacious. For one thing, only a minority of people are under 

the influence of advertising and for another, there has always been a resistance in 

looking alike others as everyone would like to be unique in any perspective. (309 

words) 
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