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Today, the high sales of popular consumer goods reflect the power of advertising and not the real 

needs of the society in which they are sold. To what extent do you agree or disagree? 

 

There is no doubt that advertising plays a pivotal role in boosting sales of the consumer goods. 

However, it has always beenis often difficult to assess its contribution the effect/influence of this 

tool on consumers’ impulsive purchases/choices of unnecessary products by creation creating of 

unreal demands needs in people and spurring people them for to making make purchases. 

Admitting its massive/far-reaching power in manipulating the public interests, I would like to 

subscribe to the idea that advertising, as intended, leads to consumers’ unplanned purchases.     

         One of the most significant contributions of advertising leading to individuals’ unintended 

purchases is attained by encouraging people to think they are lacking something essential or vital 

for their satisfaction. Examples of this kind are manynumerous, but a typical example is the 

advertisements on dietary supplements and life-enhancing products that makes people feel that 

unless the buy such products, they will face serious consequences such as malnutrition or 

dysfunction of some parts of their bodies unless they buy such products. Concerned about their 

health, many people rush to buy those products in the hope of immediate and positive outcomes 

and disregard other solutions. 

Creating peer effect is another factor accounted accounting for triggering high sales of many 

unnecessary consumer products that fall into unnecessary ones. Advertisers adopt different 

strategies for different target groups and this one is designated especially for children and young 

people who are less price-sensitive. By implementing such methods, advertisers make their 

targets to live in a world of fantasy where they imagine themselves prettier, slimmer and more 

outstanding. Hence, it comes as no surprise when a teenager makes a purchase on impulse only 

because their peers are using it the goods since it has become the only way for them to become 

acceptable or even distinguished among their pals. 

Taken together, I am firmly am of the opinion that, advertising with its overwhelming power 

succeeds in creating unreal and unnecessary demands in their pursuit of high profit margins. 

Thus, it seems logical to argue that a considerable portion of purchases are made as a result of 

promotions rather than the actual needs of consumers. 

 

327 words. Limit yourself to 250-270 words. Otherwise your quality of grammar and voc will 

decrease. 

You overused voc. I mean you gave more than necessary attention to big and uncommon words. 

You need to give the most importance to meaning and then to voc. Without a natural and clear 

meaning your voc is worthless. 

Commented [M1]: If one thing spurs you to do 
another, it encourages you to do it. 

Commented [M2]: Too long intro. Watch Simon’s videos 
from apparat.com 
Intro does not need to be so lengthy and full of ideas. 

Commented [M3]: Each paragraph should have the 
following elements: 

1.Topic sentence 
2. Main reason 1 
3.Explanations for main reason 1 
4.Main reason 2 
5.Explanations for main reason 2 

Watch Simon’s vid on paragraph writing. 

Commented [M4]: Following the meaning in this 
sentence is hard. It is over-complex and overcrowded. So 
complex that the main meaning is lost. 
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Good voc and collocations but you overused them which made the sentence unnatural. Try to use 

the best word to create the best meaning.  

Your ideas were partly weak and partly so convincing. 

Read many samples and pay attention to the meaning they convey and the reasons they bring and 

explain. 


